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INVESTMENT BANK

Everyone Can Trade Challenge (“Campaign”)
Terms and Conditions

Campaign Period

The Campaign is organised by Affin Hwang Investment Bank Berhad (“the Bank”). The
Campaign commences from 1st August 2022 until 30th September 2022 (“Campaign Period”).

By participating in this Campaign, you hereby agree to the following Terms and Conditions.

Terms and Conditions

Eligibility

1. NEW INDIVIDUAL CUSTOMERS who have successfully opened an elnvest Go Cash
Management Account (“CMA”) with the Bank (“Eligible Participants”) during the
Campaign Period;

2. Eligible Participants who are aged 18 and above;

3. Eligible Participants who have not committed or are not suspected of committing any
fraudulent, unlawful or wrongful acts in relation to any of the facilities or services granted
by the Bank, and have not been declared bankrupt or are not subject to any bankruptcy
proceedings at any time prior to or during the Campaign Period;

4. Eligible Participants who are not permanent and contract staff of the Bank.

Campaign Mechanism

1. Welcome Prize - RM50 Touch N’ Go eWallet Reload Pin (“TNG”)

a) The first nine hundred (900) Eligible Participants who have performed at least one (1)
trade with their CMA within the Campaign Period shall be entitled to the welcome prize
of Ringgit Malaysia Fifty (RM50.00) in the form of Touch N' Go eWallet Reload Pin,
hereinafter referred to as “Welcome Prize”.

b) Each Eligible Participant is entitled to one (1) Welcome Prize only throughout the
Campaign Period.

c) The Welcome Prize is only limited to first nine hundred (900) Eligible Participants and
will be selected based on successful contract date on a first-come, first-served basis.

d) The winners will be notified by the Bank either in writing, by phone, or by email within
sixty (60) days after the end of the Campaign Period.



2. Monthly Prize - RM250 Touch N’ Go eWallet Reload Pin (“TNG”)

a)

b)

d)

f)

The top ninety (90) Eligible Participants who generate the highest trading value
(“Trading Value”) with their CMA will be identified on a monthly basis (“Monthly Prize
Winner”) based on two (2) different periods as specified in the table below. Each period
will have 45 different Monthly Prize Winners. For avoidance of doubt, each Eligible
Participant shall be entitled to the Monthly Prize (as defined below) once only for the
entire two (2) periods below.

Month (Year
2022)
August 15 August 2022 — 315 August 2022
September 15t September 2022 — 30" September 2022

Period

Each Monthly Prize Winner will be rewarded with Ringgit Malaysia Two Hundred and
Fifty (RM250.00) in the form of Touch N’ Go eWallet Reload Pin, hereinafter referred
to as “Monthly Prize”.

Monthly Prize is only limited to a total of ninety (90) Monthly Prize Winners throughout
the Campaign Period and will be selected based on successful contract date on a
first-come, first-served basis of their Trading Value.

For the avoidance of doubt, “Trading Value” shall mean the total value of the securities
traded, i.e. the number of the shares purchased or sold multiplied by the price per
security.

Each Eligible Participant is entitled to one (1) Monthly Prize only throughout the
Campaign Period.

The winners will be notified by the Bank either in writing, by phone, or by email within
sixty (60) days after the end of the Campaign Period.

3. Grand Prize - iPhone 13 Pro Max

a)

b)

c)

The Eligible Participant who generates the highest Trading Value with his/her CMA
during the Campaign Period will be rewarded with one (1) unit of iPhone 13 Pro Max
(“Grand Prize”).

In the event that two (2) or more Eligible Participants achieve the same total Trading
Value during the Campaign Period, the earliest to achieve the highest total Trading
Value will be entitled to the Grand Prize.

The Grand Prize winner is requested to collect the Grand Prize from the Bank’s
premises. The winner shall be responsible for any costs incurred to collect the Grand
Prize and shall do so within the collection period as may be stipulated by the Bank,
failing which the Bank shall be entitled at its sole and absolute discretion to forfeit the
Grand Prize and there will be no winner for the Grand Prize.
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General

1. No campaign entry form or registration of participation is required to participate in this
Campaign. The Bank will determine the Eligible Participants during the course of the
Campaign Period. However, the Eligible Participants will NOT be notified if they are not
successful in participating in the Campaign.

2. By participating in the Campaign, all Eligible Participants are deemed to have agreed to
be bound by these Terms and Conditions. The Bank’s decision on all matters relating to
the Campaign is final, binding and conclusive including but not limited to disqualifying any
Eligible Participants from participating in the Campaign without providing any reasons. No
correspondence, queries, appeals or protests will be entertained.

3. The Bank reserves the right to cancel, terminate, suspend the Campaign with or without
any prior notice. For the avoidance of doubt, cancellation, termination or suspension by
the Bank shall not entitle any of the Eligible Participants to any claim or compensation
against the Bank for any losses or damages suffered or incurred by the Eligible
Participants as a direct or indirect result of the act of cancellation, termination or
suspension.

4. The Bank reserves the right to suspend, modify or terminate the Campaign and/or any of
these Terms and Conditions without prior notice. In case of any dispute, the Bank’s
decision shall be final and binding.

For more information, you may contact our Customer Service Department at +603 2177 1333
or email us at support@affinhwang.com.
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